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Promotion of cross-border volunteering

How to get the message across?

Background

The field of information about existing opportunities for youth volunteering features a variety of modern, attractive and youth-friendly communication tools and channels. Schools and municipalities are getting more involved in it. Not only social and educational projects, but as well major sport or cultural events promote opportunities for large-scale voluntary engagement. However, according to the national reports, increasing the knowledge about volunteering programmes and their image has – in general – remained an urgent challenge.

Aim and focus

The main aim of the workshop is to map the diverse landscape of cross-border volunteering opportunities for youth with its wide thematic range and reflect on the different ways and existing instruments how to spread the message about cross-border volunteering schemes and about their benefits among young people. Special focus will be given to assessing the user-friendliness and effectiveness of the different tools, which would motivate young people for cross-border voluntary activities. 

The starting point of the debate can be marked with following questions:

How wide is the current supply of cross-border volunteering opportunities? Who are their providers?

What is the added value of cross-border volunteering for the personal development of young volunteers? What are the benefits for organisations?

What are the motivational factors for young people to become volunteers and for organisations to host and work with volunteers (What should be promoted)?

Who can and should promote cross-border volunteering opportunities? What is their motivation for it? (Who should promote?)

How to promote the added value of cross-border volunteering (intercultural competences, learning languages etc.)?

What are effective ways and instruments of reaching prospective young volunteers, and specifically young people with fewer opportunities? (How to promote)?

How can new technologies and the internet be used to promote volunteering and mobility?

How to use the potential of ex-volunteers in promoting volunteering (peer information)?

Identifying the obstacles and how to overcome them?

Based on this reflection and assessment, the participants will identify obstacles in the area of spreading information about cross-border volunteering, analyse their causes and impact and elaborate on potential solutions. The tangible outcome of the discussion process should be clear messages or recommendations to different key actors as well as personal or collective commitments aiming at removing or lowering these obstacles.

Follow-up

The participants should also consider possible next steps in the implementation process ensuing the given recommendations and commitments and propose their follow-up.
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